Sharing the use of a bicycle in China has changed people's daily travel modes. Existing studies mainly explored the factors affecting individuals' initial intentions to start using a shared bicycle, but few looked at the likelihood that a user would continue using one. Based on a post-acceptance model of information system (IS) continuance, this investigation proposed a research model to investigate factors influencing riders' intentions to continued usage of shared bikes. Analysis involved structural equation modeling (SEM) and fuzzy-set qualitative comparative analysis (fsQCA) on data from 376 shared bicycle riders. The results from SEM showed that perceived usefulness, service quality, riders' habits, overall satisfaction and the nature of the weather were the most important factors positively influencing users' intentions to continue bike sharing. The results from fsQCA showed that six combinations of these variables were sufficient to explain continued usage. The conclusions of this study can be useful for operators to improve shared bicycle services.
Introduction
In recent years, bicycle sharing has become immensely popular in China. According to the China Internet Network Information Center (CNNIC), as of June 2018, the number of users of shared bikes reached 245 million an increase of 24.32 million users in six months. The services are provided by bicycle operators on campuses, near subways or bus stations, residential or public service areas, and business districts using a time-sharing lease system. Sharing bicycles has brought great convenience to residents. However, from the perspective of market structure, the shared bike business represents a strongly competitive situation. The successful shared bike companies include Mobike and Hellobike, while twenty-two companies have gone bankrupt. The inconsistency of riders in continuing with a particular bike service is a primary reason that companies have gone out of business. Thus, investigating what determines the intentions of riders to discontinue using shared bikes or a specific company has become particularly urgent and important.
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A review of the existing literature on bike sharing, showed that studies mainly focused on factors influencing the choice of bicycle [1, 2] ; shared bike use behavior [3] ; shared bike users' subjective well-being [4] ; the diffusion of public bike sharing systems [5] ; the influence of bike sharing on other transportation modes such as car use [6] ; the impact of weather conditions on bike use [7] ; the effects of the built environment on bike sharing demand [8] ; bike share rebalancing strategies, patterns, and purposes [9] ; bike share safety [10] ; bike share demand [11] ; impact of pricing and transit disruptions on bike sharing [12] ; optimization models for bike-sharing problems with transshipment [13] ; bike share stations [14] ; bike sharing travel patterns [15] ; and, the shared bike users' recommendations [16] . However, few studies have examined what controls the shared bike users' intentions to continued or discontinued usage of shared bikes. What's more, most existing studies are conducted from a single perspective, without comprehensive consideration of the impact of user, system and environmental factors on bike users' intentions to continued usage of shared bikes. According to Ku, et al. [17] , providing gratifying user experiences of the service is essential to motivate them to stay with it. Hong, et al. [18] and Chae, et al. [19] both showed that catering to users' intentions to persist in using shared bikes was vitally important for the success of companies operating such a service.
To address this lack of research data, we adapted a post-acceptance model of information system continuance, to create a research model to investigate the factors motivating riders to continue using a shared bike service. Personal factors such as perceived usefulness, satisfaction with ease of use, travel distance, and influence of weather, together with operational factors such as equipment and service quality were considered in attempting to determine why riders will continue using a particular shared bike service. The paper is organized as follows. Section 2 describes the theoretical background and hypotheses. Section 3 outlines the research methods, and the results of SEM and fsQCA analyses are given in Section 4. Finally, the implications of the study and its contribution to the knowledge in the field are described in Section 5.
Theoretical background

A post-acceptance model of IS continuance
A post-acceptance model of IS continuance has been proposed by Bhattacherjee [20] , in which perceived usefulness positively affected satisfaction, and satisfaction prompted users to continue using IS. This post-acceptance model of IS continuance has been widely adopted and extended [21] [22] [23] [24] . For example, Choi, et al. [25] expanded the post-acceptance model to show that functional benefits, ease of use, and perceived enjoyment positively affected users' satisfaction and trust, which contributed to the desire to continue using certain travel apps. Testing the IS continuance model, Liu, et al. [26] found that perceived ease of use positively affected user satisfaction. Some scholars also considered the influence of user habits on the postacceptance model [27, 28] . For example, Shiau and Luo [29] added habit to the research model, and confirmed that habit positively affected users satisfaction, which promoted intentions to continue use. According to the post-acceptance model of IS continuance, perceived usefulness has positive effect on satisfaction, and finally satisfaction positively affects users' IS continuance intention. Some scholars proved that perceived ease of use and habit positively affects user satisfaction in different contexts [25, 29] . Based on the above discussion, we proposed four hypotheses: H1: Perceived usefulness positively affects users' satisfaction.
H2: Perceived ease of use positively affects users' satisfaction. H3: Habit positively affects users' satisfaction.
H4: Satisfaction positively affects continued usage intention.
The relationship between system factors and satisfaction
After further research on the post-acceptance model of IS continuance, some scholars realized that service quality and system quality were also important factors influencing an individual's decision to continue with a particular service [30, 31] . For example, Hsu, et al. [32] confirmed that the quality of the system, the resulting service and the information provided significantly affected user satisfaction. Lien et al. [33] found that service quality of WeChat was an important predictor of satisfaction, and the better the satisfaction the more likely a user was to stick with the same provider. Almarashdeh [34] found that both service quality and system quality positively affected the satisfaction of the users of a learning management system. In generally, improvements in service and system quality have been shown to be major drivers of user satisfaction in a variety of contexts [35, 36] . Thus, we also hold that the excellence of operation of bike sharing systems and the perceived quality of their service will have a positive effect on riders' satisfaction. This study, therefore posits that:
H5: Service quality positively affects users' satisfaction.
H6: System quality positively affects users' satisfaction.
The relationship between weather and ride distance on decision to continue service usage
In recent years, with the rise of bike sharing services, the factors affecting usage, especially environmental factors such as weather and travel distance, were also considered important influencers of users' intentions to continue using shared bikes [8, [37] [38] [39] [40] . In this study, the effect of weather was measured by the statements, "In the spring I will use bike-sharing more often" and "My use of bike sharing decreases in the winter". Gebhart and Noland [7] confirmed that the likelihood of using a shared bike and the duration of trips was affected by cold, rain, and high humidity. Kim [41] showed evidence that temperatures over 30˚C reduced bicycle usage in general. This paper showed that bad weather can have a negative effect on riders' use of a shared bike service. Ride distance is another factor affecting bicycle use [1] . In general, users are more likely to continue using shared bikes when travelling only short distances [40, 42] , which means that travel distance negatively affects users' continued usage intention. Thus, we propose the following hypotheses:
H5: Weather positively affects users' continued usage intention.
H6: Travel distance negatively affects users' continued usage intention.
In addition, user sex, age, and monthly income were tested as mediating variables. Our research model can be seen in Fig 1. The shared bicycle service consists of both of the interface (apps) and the mobility/maintenance condition of bikes themselves. Accessibility, affordability, and the purpose of each trip are some of the multiple factors that typically influence the satisfaction of mobility. However, the Chinese shared bicycle service has its' own characteristics. For example, the dockless and payment system efficiently merged into mobiles. Thus, this paper applies the 'post-acceptance model of IS continuance' to the usability of (mobile) apps. This is a precondition of our model.
Materials and methods
Variables and measures
The questionnaire method was used to validate the conceptual model ( Table 1 ). All of the measured items were taken from other published studies: service quality was adapted from Oghuma, et al. [43] ; system quality was from Chen [44] ; perceived usefulness and perceived ease of use were taken from Ma, et al. [4] ; habit was adapted from Xin, et al. [2] ; customer satisfaction was derived from Zhang, et al. [45] ; and, finally, the measures of continued usage intention were adapted from Bhattacherjee [20] . The questionnaires gauged responses on a 7-point Likert scale. The influence of weather was measured by the statement "In the spring I will use shared bikes more often" and "My use of bike-sharing decreases in the winter". Travel distance was measured by the question "How far do you travel on a shared bike?" and the answer choices were: 1 to 2 kilometers, 2-3 kilometers, 3-4 kilometers, 5 kilometers and above.
Data collection
We designed the questionnaire on a survey platform (Soujump.com), sent links to the WeChat group and collected the questionnaires by the snowball method. WeChat is the most popular social network in China. According to Tencent, WeChat has 1.11 billion users as of April 2019 [46] . WeChat users form a WeChat group according to similar interests or a specific purpose. WeChat group is a group of people who can chat with each other. Users can invite friends or people with shared interests to chat with each other in a group. Almost everyone has a WeChat group. We recruited our participants from WeChat groups.
This study used the snowball method to collect the data. Since bike-share users are difficult to sample with probability methods, this study used a non-probability method. Samples used in this study is a non-probability sample. The author started the snowball recruitment method. This study recruited participants based on the criteria of having used shared bikes and continue to use them. The author first shared the questionnaire link in a WeChat group. The members of this group are university students and colleagues at Shandong Management University. The shared bike was first introduced on college campuses, and university students are a major user of shared bikes. Thus, we have reason to believe that many people in the group that we choose use shared bikes. After the initial recruitment through WeChat, in order to cover more areas and engage more people, ten teachers were recruited to fill out the questionnaire and asked to share the questionnaire link with their WeChat groups. These teachers are college teachers that the author knew. The author had their WeChat account numbers and recruited them on WeChat as additional seeds. The teachers were from Tsinghua University, Shandong Agricultural University, Qilu University of Technology, Linyi University, Shandong Agriculture and Engineering University, Weifang Engineering Vocational College, Liaocheng Vocational College, Binzhou University, Fujian Academy of Social Sciences, and Shandong Technology and Business University in China. The members of these WeChat group are mainly university students and university colleagues.
We sent the questionnaires from March 23 to March 25, 2019. 2,540 WeChat group users were invited to take part in the survey; 483 completed the survey, and out of these, we rejected 27 because the respondents had never used shared bikes, and we excluded 80 for inconsistencies according to the contrary measurement questions. We used the remaining 376 valid questionnaires (77.8%) in this study. The survey participation rates were calculated using the standards published by the American Association for Public Opinion Research (AAPOR). The sampling process yielded a raw participation rate of 14.8% (RR4, AAPOR) [47] . In order to determine whether the sample size is sufficient, we use Daniel Soper's a priori sample size calculator for structural equation models [48] . The result shows that the minimum required sample size is 256 for this study. Thus, our sample size is larger than the required value. We have Table 1 . Questionnaire statements for measuring usage factors.
Factors Statements
Service Quality (SQ) The functions and services provided by the shared bike provider was comfortable When we face service and system problems, the shared bike provider provides services with sincere attitude
The shared bike provider provide accurate and reliable information
The shared bike provider gives me prompt services
The shared bike provider gives the right solution to my request during service and system failures System Quality (XQ) I expect that the system of the shared bike provides good access.
I expect that the system of the shared bike is responsive to members' requests.
Perceived Usefulness (PU) Using the shared bike could make my travel more convenient
Using the shared bike could make my travel more efficient I find the shared bike to be useful to my daily travel
My interaction with the shared bike is easy and understandable
My interaction with the facilities and services of shared bike is easy and understandable
The shared bike is easy for me to use Habit (HA) Shared bicycle has become a natural choice for me to travel at a short distance.
When I travel at short distances, use of a shared bicycle comes to my mind Shared bicycle has become a spontaneous short distance travel tool to me.
Customer satisfaction(CS) I feel good regarding my decision to riding a shared bike for travel.
I think that ride a shared bike for travel is a good idea
Overall, I am satisfied with the experience of riding a shared bike for travel
Continued usage intention (CI) I intend to continue using shared bike rather than discontinue its use.
My intentions are to continue using shared bike than use any alternative means.
If I could, I would like to discontinue my use of shared bike (reverse coded). Table 2 .
Measurement model
The testing of the model showed that it had good reliability and validity ( Table 3 ). Cronbach's alpha was greater than 0.7, composite reliability was larger than 0.7, and average variance extracted (AVE) was greater than 0.5. [50] . Moreover, the scale had good discriminant validity because the square root of the AVE of the measured variables was greater than their correlation coefficients. Table 4 shows that all measurement variables and potential variables displayed high correlation coefficients, while correlation coefficients of other latent variables were relatively low, indicating that the measurement items were internally consistent and had good distinction capability [51] . However, system quality did not have a positive effect on user satisfaction (β = 0.060, t = 1.225), thus, H6 was not supported. Finally, weather had a positive effect on riders' intentions to continued usage (β = 0.086, t = 2.124), thus, H7 was supported. Travel distance did not have a positive effect on users' intentions to continued usage (β = 0.039, t = 1.387), thus, H8 was not supported. The results of analyzing control variables showed that sex did not have a negative effect on riders' intentions to continue with the service (β = -0.004, t = 0.142), while age had a positive effect on user intentions (β = 0.080, t = 2.373) and education did not (β = -0.054, t = 1.613).
Results
Hypothesis testing using the structural model
Measurement invariance across gender
Measurement invariance analysis was conducted to investigate factor structure similarity across gender [52] . The study divided the groups into two: groups 1 and 2, as male and female groups, respectively. Using Amos 20.0, multi-group confirmatory factor analysis was used to test measurement invariance (MI). According to Petrowski, et al. [53] , configural, metric, and scalar invariance are enough for implementing measurement invariance. For tests of invariance, the changes of CFI (ΔCFI) were used as indices, and ΔCFI � 0.01 indicate strong invariance [54] . First, the results in Table 5 show that the configural invariance model, which simultaneously estimates all model parameters freed across groups results in an excellent model fit (CFI = 0.914, RMSEA = 0.059). Second, weak invariance constraints on all factor loadings are invariant across gender groups. The results show that ΔCFI were below the cut-off recommended by Ren, et al. [54] . The model fit was excellent to good (CFI = 0.914; RMSEA = 0.058). Third, strong invariance constraints on all items intercepts are invariant across groups. The results show that ΔCFI were below the cut-off recommended by Ren, et al. [54] . The model fit was excellent to good (CFI = 0.907; RMSEA = 0.058). Finally, strict invariance constraints on all items residual variances are invariant across groups. The results show that the ΔCFI were below the cut-off recommended by Ren, et al. [54] . The model fit was excellent to good (CFI = 0.904; RMSEA = 0.057). In summary, the measurement invariance between male and female was demonstrated.
Fuzzy-set qualitative comparative analysis (fsQCA)
Before using fsQCA to analyze the same data set on which SEM was used, it was necessary to calibrate the scales [55, 56] . This was done by calculating the mean score of each construct, identifying three fuzzy conversion metrics as full membership (1), cross-over point (0.5) and full non-membership (0), and finally transferring the original data to continuous data from 0 to 1 through calculating scalars and log adds [57] . Afterwards, we examined whether each conditional variable was necessary or sufficient for the resultant variable [58] . After applying the necessary conditions test (Table 6 ), we determined that perceived usefulness, perceived ease of use, weather, and satisfaction were all necessary conditions to ensure that shared bike riders continued to use the service because all consistency values were greater than 0.90 [57] . Regarding the sufficiency conditions, the frequency cutoff in the truth table was set at 1 and the consistency cutoff at 0.945307 (all variables were present for the occurrence of continued usage intention). Six combinations of causal conditions in the intermediate solution ( Table 7 ) could promote continued usage intention. The six sufficiency conditions combinations were service quality × perceived usefulness × perceived ease of use × weather × satisfaction (raw coverage: 0.79937; consistency: 0.961981);~service quality ×~system quality × perceived usefulness × perceived ease of use × weather ×~travel distance (raw coverage: 0.331892; consistency: 0.958593);~system quality × perceived ease of use ×habit × weather ×~travel distance × satisfaction (raw coverage: 0.367353; consistency: 0.987461); service quality × system quality × perceived ease of use × habit × weather × satisfaction (raw coverage: 0.712329; consistency: 0.982168); system quality × perceived usefulness × perceived ease of use × habit × weather × satisfaction (raw coverage: 0.726058; consistency: 0.976585); service quality × system quality × perceived usefulness × perceived ease of use × habit ×~travel distance × satisfaction (raw coverage: 0.657602; consistency: 0.982324). The most important condition combinations were service quality × perceived usefulness × perceived ease of use × weather × satisfaction and system quality × perceived usefulness × perceived ease of use × habit × weather × satisfaction because they present the highest raw coverage values. This study also conducted a bi-direction analysis that studied causal conditions in the intermediate solution ( Table 8 ) that could promote discontinued usage intention. Regarding the 0 and 1, 1 and 2, and 2 and 3) in robust CFI; RMSEA = robust version of the root mean square of approximation; ΔRMSEA = differences between models (0 and 1, 1 and 2, and 2 and 3) in robust RMSEA; a = ΔCFI � 0.010 supplemented by ΔRMSEA � -0.015 indicates non-invariance.
Y marks invariance.
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Conclusions and implications
Key findings
Based on a post-acceptance model of IS continuance, this paper investigated the factors potentially influencing the decisions of shared bike riders to continue using the shared bike services in China. Using both SEM and fsQCA analytical methods, data from 376 shared bicycle users were explored by means of a range of factors related to users' preferences, system operability, weather and travel conditions that affect a rider's intentions to stick with using shared bikes. This study did not study share bike users' actual behavior as a technology acceptance model, and the theory of planned behavior indicates that users' intention is an important predictor of users' actual behavior. According to Si, et al. [59] , sustainable usage intention of shared bike positively affects users' sustainable usage behavior (β = 0.334, t = 9.001). This study provides some interesting revelations and allows us to draw valuable conclusions about shared bike usage. Firstly, SEM results showed that users' factors, such as perceived usefulness, and users' habits significantly affect users' satisfaction, both of which had positive effects on bike sharing users' intentions to continued usage. However, the effect of perceived ease of use on users' satisfaction was not significant. The conclusions of this study basically agree with those of Almarashdeh [34] , who proved that perceived usefulness and service quality had the largest impact on satisfaction when using a learning management system, while the effect of perceived ease of use on users' satisfaction was not significant. Prior research showed that users' satisfaction was an important factor affecting users' continued usage intentions in knowledge sharing [60] . Lin, et al. [61] found that perceived usefulness and users' satisfaction significantly affected the intentions of users of social networking sites to persist in using them. Some scholars also pointed out that habit affects users' usage behavior [21, 62] . Based on the above findings, this study took a further step and proved that perceived usefulness and users' habits significantly affect users' satisfaction, both of which had a positive effect on bike sharing users' continued usage intention. The reason why the effect of perceived ease of use on users' satisfaction was not significant may be that bike sharing users' satisfaction is mainly affected by users' perceptions of usefulness. This result is consistent with Amin, et al. [63] who asserted that users exhibit higher degrees of satisfaction for perceived usefulness than perceived ease of use.
Second, SEM results showed that service quality had a positive effect on users' satisfaction, which positively influenced the decisions of riders to continue with the bike sharing service. However, the effect of system quality on bike sharing users' continues usage intention was not significant. Prior research showed that service quality could affect users' satisfaction and loyalty in the marketing area [64] . This paper found that service quality could affect users' satisfaction, which subsequently influenced users' continued usage intentions. The effect of system quality on users' satisfaction was not significant perhaps because the quality of the bike sharing system is high [4] and its impact on users' satisfaction is relatively small.
Third, SEM results showed that weather had a direct effect on shared bike users' intentions, while the effect of travel distance was not significant. Previous studies showed that weather was an important factor in determining riders' behavior [7, 41] . This study found that weather directly affected people's desire to travel by means of shared bikes. Campbell, et al. [1] found that trip distance, temperature, precipitation, and poor air quality negatively impacted bike share demand. However, this study found no evidence that travel distance affected riders' usage intentions, perhaps because bike sharing demand may limit users' intentions.
Fourth, fsQCA results showed that six combinations of the variables were sufficient to explain users' continued usage intention. Specifically, the most important combinations of conditions were service quality × perceived usefulness × perceived ease of use × weather × satisfaction and system quality × perceived usefulness × perceived ease of use × habit × weather × satisfaction because they have the highest raw coverage values. This conclusion was basically consistent with the results of the structural equation model, which meant that users' perceptions of usefulness, habit, satisfaction, and service quality and weather were necessary for users of bike-sharing to resolve to stay with the service.
Theoretical and practical implications
This study has important theoretical and practical implications. Firstly, we contributed new data to the understanding of the post-acceptance IS continuance model by evaluating the factors affecting bike sharing users' continuing usage intentions. We examined how factors personal to users, inherent in the system, weather and trip distance all affected the decisions of riders to continue bike sharing. Previously published research on bike-sharing mainly focused on factors influencing the choice of bicycles [1, 2] , the shared bike user's subjective wellbeing [4] , the diffusion of public bike sharing systems [5] , and bike sharing's impact on other types of transportation such as private cars [6] . Few studies have examined what aspects of the service most influenced the decisions of riders to stop or continue using bike-sharing. This study found that perceived usefulness, habits and satisfaction, service quality and weather were the most important factors.
Secondly, we contributed to the shared-bike literature by using two analytical methods. This paper provides an additional configural nuance in our understanding of the determinants of remixing that could have been only very partially intuited based on simple regression analyses. Most prior studies provided a good understanding of the underlying mechanisms of shared bike use [3, 16] , however, few studies have focused on the configural nuance and effective path of bike sharing users' intentions to continue. This paper further contributes to the existing data base by exploring six combinations of variables that are sufficient conditions for explaining users' continued usage intention. Specifically, how useful the users perceived the service to be to them, how well it fit with their personal habits, their overall feelings of satisfaction, and the quality of service and influence of weather were all necessary for bike-sharing users to achieve high continuance levels. The results deepen our understanding about factors affecting bike-share use.
Finally, there are a number of practical implications that can be derived from this study. Bike-share operators may obtain some insights from the results of this research that could help them to strengthen their competitiveness. According to our SEM and fsQCA results, feelings of usefulness, agreement with user habits, satisfaction with good quality service and positive influence of weather were all factors combining to support a rider's decision to persist in using bike-sharing. Thus, the operators of shared bicycle services should consider these factors when determining the next steps in their effort to popularize this mode of bike travel. For example, shared bicycle operators could issue coupons to enable users to form travel habits, improve service quality, strengthen the system's user-friendly design to improve satisfaction, and make riding more convenient by enhancing the usefulness of the bicycle design.
Limitations and future research
This research has several limitations that suggest directions for future research. Firstly, this study only considered user factors, system factors, and environment factors in affecting riders' continued intentions to use shared bikes. We didn't consider other factors, such as the supply of shared bikes, which may influence intentions. Secondly, the influence of weather and travel distance was assessed by single questions, which may need more expansion in future studies. Finally, this research used the questionnaire method to examine the effects of subjective psychological factors on users' willingness to continue using bike-sharing services. Future investigations should also evaluate the attitudes of willingness and behavior of bike sharing users through a combination of cross-sectional and longitudinal research.
Supporting information
S1 File. (RAR)
Methodology: Han Dongmei.
